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Premium footwear brands face a trust gap. Buyers struggle to evaluate craftsmanship, durability,
and quality — causing purchasing decisions to become price-driven rather than value-driven.

PALIK

What Makes Palik Shoes Different? A Closer Look at Craft Meets Comfort. '
In a world full of fast fashion, we know the word "quality” gets thrown around a lot.

But at Palik, quality isn't just about appearances — it"s in every layer, stitch, and
step.

'We're not here to mass-praduce. We're here Lo cralt.

H Here's what makes Palik stand out — and why our shoes are built to stay in your
lite langer:

# 1. Patented antibacterial midsoles.
Designed to keep your feet fresh even on the longest days. No odours. No

discomfort. Just all-day support,

& 2. Seven-layered leather insales.

Why seven layers? Because your feet deserve more than thin padding. Qur design
ensures comfort, arch support, and breathability — so you walk better, and feel
better.

3. Handmade attention to detail.
Each pair is crafted with precision, not shortcuts. From the stitching to the soles,
our artisans bring decades of skill into every design.

O 4, Ethically sourced, consciously made
We use responsibly sourced leather and small-batch production to reduce waste —
because we believe sustainability should feel luxurious, too.

When you wear Palik, you're not just wearing a shoe.
You're stepping into something that was made for the long walk, not just the first
impression.

Tried a pair of Palik shoes? We'd love to hear what stood out to you,
Or if you're new here — drop your questions below!

#Craftsmanship #PalikShoes #MadeToLast #Footwearinnovation #SlowFashion
#shoeluxury
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Reducing Buyer
Decision Friction.

STEP 01

Problem
The Gap

Customers don't know how to evaluate
premium  footwear. Without the right
knowledge, buyers default to price
comparisons — unable to distinguish
craftsmanship, materials, or long-term value
from lower-tier alternatives.

ROOT CAUSE

Trust deficit and lack of product literacy at the
point of purchase.

STEP 02

System

The Framework

An educational content framework built across
three pillars: Product Education, Buyer
Education, and Ownership Education. Each
pillar targets a distinct stage of the buyer
journey to reduce uncertainty and build
confidence.

MECHANISM

Content-led strategy deployed across
awareness, consideration, and retention
stages.

Designed a content-led education strategy to reduce uncertainty across the buyer journey.

"Education transforms browsers into confident buyers.”

STEP 03

Outcome

The Result

More informed purchase decisions and stronger
brand trust. Customers who understand the
product's value are less price-sensitive, more
loyal, and more likely to advocate —
transforming education into a demand
generation engine.

IMPACT

Value-driven decisions replacing price-
driven comparisons.
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Pillar 1;: Product Education

OBJECTIVE
Help customers understand why the product commands
a premium price point.

FOCUS AREAS

e Seven-layer leather insoles
e Antibacterial midsoles

e Handcrafted construction
e Ethical sourcing

APPROACH

Content designed to translate technical craftsmanship
details into tangible customer benefits.

STRATEGIC IMPACT

Transforms product features into perceived value and
differentiation — shifting buyer focus from price to
quality.

Premium footwear
buyers cannot physically
inspect craftsmanship
before purchase. Product
education bridges this
gap by making invisible
quality visible. Each
content piece was
designed to articulate
the construction,
materials, and ethical
standards behind Palik
Ltd's footwear —
building trust and
justifying the premium
before the transaction.

Caring for Your Leather Shoes — Advice from Palik's Workshop
You've found the perfect leather shoes — stylish, comfortable, built to last.
But how you care for them is just as important as how they're made.

At Palik, we work with natural leather that's meant to evolve over time, Every crease
tells a stary — but with the right care, that story doesn’t have to include scuffs,
cracks, or smells,

Here are 3 simple things we swear by to make your shoes look and feel amazing for
years:

1. Clean them — gently and regularly.
Wipe off dust and dirt with a soft cloth after each wear. Use a leather cleaner (not
water!) when needed. Dirt left too long can dry out the leather over time.

2. Let them breathe.
Leather is skin. It needs air to stay supple. Rotate your pairs and avoid wearing the
same shoes two days in a row — especially if they've been worn for long hours.

“ 3. Use cedar shoe trees.

It sounds fancy, but it's actually a secret weapon. Shoe trees maintain shape,
absorb moisture, and prevent creasing. Your shoes will thank you every
morning.Great leather deserves great care. And when done right, your shoes won't
just last — they'll age beautifully.

What's your go-to leather care tip? Or got a question about keeping your shoes
fresh?

Share it below — let's swap ideas.

#LeatherCare #PalikCareTips #SlowFashion #ShoeMaintenance #PalikShoes
#CustomerTips

ADVICE FROM
PALIK'S WORKSHOP

CARING FOR YOUR
LEATHER SHOES —
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Pillar 2: Buyer Education

OBJECTIVE

Reduce decision friction during the consideration stage
by equipping buyers with the knowledge to evaluate
premium footwear confidently.

FOCUS AREAS

e Full-grain leather quality
e Stitching standards
 Durability indicators

o Comfort assessment

STRATEGIC IMPACT

Positions the brand as a trusted advisor rather than a
seller — shifting buyer confidence from price to value.

Most premium footwear
buyers lack the
vocabulary to evaluate
quality. This pillar
delivers structured
educational content —
covering leather grades,
construction standards,
and durability markers
— SO customers can
make informed,
confident decisions at
the consideration stage.

\\ "DURABLE LEATHER

How to Choose Durable Leather Shoes — A Palik Guide

When was the last time you bought a pair of leather shoes that actually lasted more
than one season? If you're like most of us, it's easy to get drawn in by beautiful
design — but when the soles wear out too quickly, the leather cracks, or the shoes
start to lose shape... that purchase becomes a regret. At Pallk, we believe that
great shoes shouldn’t just look good — they shauld go the distance with you.

Here’s what we've learned from years of working with master artisans, testing
materials, and walking a few thousand miles in cur own shoes

4 1. Choose full-grain leather.

It"s the strongest, most breathable part of the hide, Unlike corrected or bonded
leather, full-grain retains its natural texture and gets better with age.

& 2. Inspect the stitching.
Even the best leather won't last if the shoe is glued together. Look for even, tight,
double stitching — it's the sign of quality craftsmanship.

£ 3. Don't overlook the insole.

Comfort and durability start inside. Palik shoes are built with seven-layered leather
insoles and patented antibacterial midsoles — because you shouldn't have to
choose between support and style

& 4. Flex the sole.

A shoe should bend naturally at the ball of your foot — not flop, and not feel like a
brick. Durable doesn't mean stiff. It means smart design.

We design our shoes to last years, not just seasons — and we're proud to help our
customers make more sustainable, satisfying chaoices.

What's your biggest challenge when buying leather shoes?
Let us know in the comments — we're happy to answer guestions and share tips.

#PalikShoes &CustomerTips #ShoeCare #Luxury #Footwear Advice
#MadeToLast
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Pillar 2: Ownership Education

OBJECTIVE

Increase post-purchase confidence and long-term trust
in the Palik Ltd brand.

FOCUS AREAS

e Maintenance best practices
e Product longevity

e Customer value creation

e Ownership experience

APPROACH

Content designed to guide customers through the full
ownership lifecycle — from first wear to long-term care.

STRATEGIC IMPACT

Extends value beyond the transaction and reinforces
premium positioning through ongoing customer
education.

Most brands stop
communicating after the
sale. Palik Ltd's
ownership education
content keeps the
relationship alive —
turning customers into
advocates by teaching
them how to care for,
maintain, and maximise
the lifespan of their
footwear investment.

How to Choose the Perfect Leather Shoe That Lasts — A Palik Story %

When was the last time you bought a pair of leather shoes that actually lasted more
than a season? If you're like most people, finding shoes that combine style,
comfort, and durability can feel like a challenge.

At Palik, we get it. That's why we've spent years perfecting shoes that don't just
look good — they're made to support your feet day after day, with features like our
patented antibacterial midsoles that keep your feet fresh, and seven-layered
leather inscles designed for all-day comfort.

But here's a quick tip from our artisans:
Look beyond the surface. The quality of leather, the stitching, and the insole design
make all the difference in how long your shoes will last and how good they'll feel.

So when you choose your next pair, ask yourself:
« Is the leather full-grain or corrected?

« Are the soles built to withstand wear?
+ Does the shoe have thoughtful details that protect your feet?

At Palik, we believe your shoes should be an investment — not just a purchase.
Because great shoes carry you further.

What's your biggest challenge when buying leather shoes? Drop your guestions
below — we're here to help.

#PalikShoes #CustomerTips #ShoeCare #bulitinLuxury #FootwearAdvice
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A PALIK STOR‘%‘ —

HOW TO CHOOSE THE
PERFECT LEATHER SHOE
THAT LASTS —
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Strategic Thinking Behind The Content

Each content pillar was mapped to a specific stage in the buyer journey —
designed not just to inform, but to reduce friction, build trust, and move
customers confidently toward a decision.

AWARENESS STAGE

Product Education - Build Trust. Customers are introduced to the craftsmanship, materials, and
ethical sourcing behind Palik Ltd products. Content transforms features into perceived value and
establishes brand credibility before the first click.

CONSIDERATION STAGE

Buyer Education - Reduce Uncertainty. Customers learn how to evaluate premium footwear —
from full-grain leather standards to stitching durability. The brand becomes a trusted advisor,
shifting decisions from price-driven to value-driven.

RETENTION STAGE

Ownership Education = Increase Confidence. Post-purchase content reinforces the investment,
covering maintenance, longevity, and care. This extends brand value beyond the transaction and
deepens long-term loyalty.

Educational content is not just content. It is a
system that reduces decision-making friction
and helps customers move confidently
through the buying journey.

6 SKILLS DEMONSTRATED
3 CONTENT PILLARS MAPPED
1 UNIFIED BUYER JOURNEY

Skills: Content Strategy - Customer Education - Brand Positioning - Buyer Journey
Mapping - Demand Generation - Copywriting
Selected Systems & Growth Projects — Palik Ltd
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